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Marketplace for Kids 

Educating Emerging Entrepreneurs 

July 1, 2008 to June 30, 2009 
  

 

Vision:  Marketplace for Kids believes that youth are prospective skilled, innovative people who will 

continue to power a diversified, vigorous economy.  Our vision is for every student to receive 

entrepreneurship education and encouragement to become a lifelong partner in building a stronger 

community. 

 

Mission:  To encourage youth to explore entrepreneurship and self-employment through recognition 

and development of their inventive, critical thinking, and problem-solving skills. 

 

Values: 
Respect The inherent worth, well-being and dignity of all people. 

Diversity Understanding and celebrating the social and economic value of cultural diversity. 

Stewardship Sustainable care of all resources for the good of this and future generations. 

Community The coming together of people committed to work for their common betterment 

through the development of their highest skills and fullest potential. 

Integrity The adherence to moral and ethical principles that promotes soundness of moral 

character and honesty. 

 

Goals/Objectives: 
 To promote and cultivate youth entrepreneurship. 

 To encourage youth to develop their own entrepreneurship project (i.e., business/invention model) 

and showcase their project at an Education Day. 

 To provide entrepreneurship education and career exploration to youth with support and mentorship 

from business and community leaders.  

 To engage youth in learning about or practicing entrepreneurship. 

 To raise awareness of self-employment as a viable career options. 

 To assist students in developing attributes and skills associated with entrepreneurs, including 

creativity, innovation, self-confidence, planning and risk-taking. 

 To motivate students to pursue further study, exploration, and consideration of entrepreneurship. 

 

The benefits of entrepreneurship education to elementary/middle school students: 

 Increases sense of “locus of control” 

 Greater awareness of personal talents and 

skills 

 Improved school attendance 

 Higher academic achievement 

 Apply enhanced creativity skills in business 

situations 

 Enhanced business opportunity recognition 

skills 

 Handle business situations ethically 

 Use problem-solving skills effectively 

 Understand steps essential in business startup 

 Enhanced awareness of career and 

entrepreneurial options 

 Use strategies for idea generation and 

assessment of feasibility of ideas 

 Enhanced basic financial concepts 

 Increased awareness of the entrepreneur‟s 

role in the economy 

 Expanded awareness of social responsibility 

and entrepreneur‟s contribution to society 

 Improved focus on personal goals 
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 Fewer school discipline referrals 

 Improved economic literacy 

 Become more educated, empowered 

consumers 

 Improved basic academic skills – 4 Rs 

 Increased self-esteem and respect for others 

 Increased workplace literacy awareness 

 Enhanced personal development by focusing 

on risk-taking and learning from failure 

 Improved ability to identify and recognize 

business opportunities 

 Improved understanding of free markets and 

opportunity cost 

 Understand the entrepreneurship business 

planning process 

 Learn how to earn money and make it work 

for oneself 

 Embrace diversity through enhanced 

socialization skills 

 Improved conflict resolution, negotiation, 

sales, marketing, and persuasion skills 

 Greater likelihood of graduating to the next 

education level 

 

All students benefit because the qualities needed 

by entrepreneurs are also qualities that are key to 

success in any work situation.  These benefits are 

expanded for high school and post-secondary 

students. 

 

 

Marketplace of Ideas/Marketplace for Kids, Inc. accomplished the 

following Marketplace for Kids activities during the July 1, 2008 

through June 30, 2009 fiscal year. 

 

The theme of Marketplace for Kids for the 2008-09 fiscal year was  

“Oh, Where Will My Ideas Take Me? Let Your Ideas Lead You to Success.” 

Nine Marketplace for Kids Education Days were held in the following 

locations:  

 

DATE LOCATION # OF PARTICIPANTS 

Monday, March 9, 2009 Region 6 ~ Jamestown College, Jamestown, ND 1526 

Monday, March 16, 2009 Region 3 ~ Lake Region State College,  

Devils Lake, ND 

653 

Tuesday, March 17, 2009 Region 2 ~ Minot State University, Bottineau, ND 579 

Wednesday, March 18, 2009 Region 8 ~ Dickinson State University,  

Dickinson, ND 

769 

Friday, March 27, 2009 Region 4 ~ Alerus Center, Grand Forks, ND Cancelled due to flooding 

Tuesday, April 7, 2009 Region 2 ~ Minot State University, Minot, ND 1638 

Tuesday, April 21, 2009 Region 1 ~ Williston State College, Williston, ND 1130 

Monday, May 4, 2009 Region 7 ~ University of Mary, Bismarck, ND 1928 

Friday, May 8, 2009 Region 5 ~ Concordia College, Moorhead, MN 4344 

Tuesday, May 12, 2009 Region 7 ~ Standing Rock Community Schools,  

Ft Yates, ND (new initiative in 2009) 

343 

 TOTAL: 12,910 

 

Marketplace for Kids is a place to experience and test new ideas and to showcase innovation and 

creativity.  Marketplace for Kids celebrates students‟ achievements while giving them new tools, 

materials and hands-on learning.  The success of Marketplace for Kids is not in the Education Day itself, 

but in the ideas shared during the day.  Students are encouraged to take what they see, hear and learn and 

use it to make their community an even better place.  
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Education Day Elements: 
 Project Presentations:  Students present and showcase their entrepreneurial projects (business/ 

invention model).  Our student inventors, innovators and entrepreneurs are scheduled to be at their 

project for part of the day to discuss their projects with other students and interested visitors.  All 

project students receive a participation ribbon, which is presented by a business/community leader.  

 

 Classes/Activities for Students:  Short, hands-on classes/activities are designed to help students 

explore career fields, develop self-employment skills, explore new technology and discover 

entrepreneurship.  All presenters are available to answer questions and provide technical assistance 

throughout the year.  

 

 Education/Information Exhibits:  Local, state and federal agencies, non-profit organizations and 

private sector businesses are invited to have educational exhibits.  All personnel are asked to answer 

questions and provide technical assistance throughout the year.  

 

Marketplace for Kids has software to allow students to register online.  Students are able to pre-register 

their project, and the classes they would like to attend. Each student receives an individualized schedule 

for the day which is printed on their name badge.  Teachers/chaperones receive a full report of their 

students‟ schedules.  Marketplace for Kids is able to track all students for the entire day. 

 

An Education Day Guide (2008-09 copies enclosed) is printed for participants.  The Guide contains 

reminders for the students, opening/closing ceremony information, class schedule, class descriptions and 

presenter information, facility maps, and a list of all students participating with a project.   

 

Each student also receives a “report card” to complete.  The report card asks students for information on 

the classes they attended, the projects they visited and what they thought of Marketplace for Kids.  

Teachers use the report card as a grading tool, and then mail them to Marketplace for Kids.  Information 

from the report cards is evaluated, along with evaluations from teachers, parents, presenters and 

exhibitors by the Advisory Leadership Teams and staff.  Recommendations to the Marketplace of 

Ideas/Marketplace for Kids Board of Directors are made based on these evaluations.  

 

Learning Guide/Benchmarks & Standards:  The Learning Guide, 

available free-of-charge, provides teachers, youth leaders, and parents with 

ideas, information, and lesson plans to encourage innovative thinking and 

develop problem solving skills.  From entrepreneurship to volunteerism, 

there are a multitude of helpful hints and activities designed to engage and 

inform students, and help them discover ways to display and protect their 

ideas and concepts.  Completely updated during the 2008-09 fiscal year, the 

Learning Guide can be used in its entirety or by section, depending on the 

students‟ interests and abilities.  The Learning Guide is also available on the 

Marketplace for Kids web site (www.MarketplaceForKids.org).    

 

The Marketplace for Kids Benchmarks & Standards document introduces entrepreneurial education into 

a classroom using the Learning Guide.  This document ties Marketplace for Kids programming to North 

Dakota and National Standards and Benchmarks in Language Arts, Mathematics, Science, Social 

Studies, and Technology.  This document is in the process of being updated to include Standards and 

Benchmarks for the Arts. Marketplace for Kids also works with the Consortium for Entrepreneurship 

Education to define National Entrepreneurship Education Standards that support their lifelong learning 

model.   

http://www.marketplaceforkids.org/
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Participation in the 3
rd

 Annual National 

Entrepreneurship Week USA:  The third national 

celebration of American entrepreneurs and the entrepreneurship 

education programs that are preparing youth with an 

entrepreneurial mindset was held nationwide on February 21 – 

28, 2009.  On February 2, 2009, Governor John Hoeven signed 

a proclamation declaring February 21 – 28, 2009 as Entrepre-

neurship Week North Dakota, supporting the importance of 

entrepreneurship education to the state.  Marketplace for Kids 

participants were present to witness the signing. 

 

Native American Outreach:  From March 17, through April 23, 2009, Marketplace for Kids hosted 

a pilot program for stimulating entrepreneurship on the Standing Rock Reservation.  This program was 

in collaboration with the Standing Rock Reservation Schools “Night Lights” After-School Program 

(Mark Sondag, Coordinator).  The program focused on students in grades three through six, and was 

intended to stimulate entrepreneurial thought and activity in the youth of the region.  

 

For this pilot program, the Fort Yates and Selfridge schools were 

selected.  Between 40 and 50 students participated in the program.  

Throughout the six-week program, these students discussed different 

aspects of being an entrepreneur, selected a project which would serve 

as their start-up business, designed the layout for the product they were 

developing, and created the physical product.  During the development 

and creation process, the students also learned about cost-profit 

analysis, marketing strategies, and the importance of teamwork in a 

business setting.  The culmination of the 2009 program was the “Night 

Lights” End of Year Bash, where participating students showcased their 

start-up businesses.   

 

One enthusiastic young student took the construction of his lemonade stand to the highest level by 

constructing a 7 x 10 foot lemonade stand from scrap lumber with help from his father.  And the 

lemonade was top-notch, with fresh lemons added to each glass.  Gallons of lemonade sold for $.25 a 

glass.  The students were all very innovative, many designing practical and artistic products.  The 

students all demonstrated outstanding leadership and teamwork skills.  The students also made the 

decision to donate all of their profits from the End of the Year Bash to their school nurse who is battling 

cancer.  Nearly $150 was donated to the Ft Yates Elementary School Nurse.     

 

With this pilot program being so successful, Marketplace for Kids is working to expand programming at 

the Standing Rock Reservation.  Tentative plans for the 2009-10 school year include two Marketplace 

for Kids Education Days, one at Ft. Yates, ND, and one at McLaughlin, SD.  Marketplace for Kids will 

continue to work with the Night Lights After-School Program for the Ft. Yates area, and has met with 

the McLaughlin Boys and Girls Club to begin planning there.  Future programming will include the 

Mandan, Hidatsa, Arikara Nation, Spirit Lake Nation and Turtle Mountain Band of Chippewa 

Reservations. 
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North Dakota State Fair:  On July 23, 2008, 11 students showcased their projects at the North 

Dakota State Fair, in conjunction with Co-op Day.  Students are selected to showcase by the Minot, ND 

Chapter of the Service Corps of Retired Executives (SCORE).  The students receive special recognition 

during this event that draws more than 4,000 participants. 

 

During the 2008-09 fiscal year, Marketplace for Kids was approached by the ND State Fair to expand 

what we were doing with students at the Fair, and create a competition to be held during Co-op Day in 

2009.  Thus the Bright Ideas Showcase and Contest was created.   

 

This new component is designed for students in grades three through middle school to take their 

invention/business idea to the next level.  Projects will be showcased at the ND State Fair on Co-op Day, 

with the 1
st
 annual being held on July 29, 2009.  A team of judges from the Minot, ND Chapter of 

SCORE will review the projects and score them based on originality, visual presentation, student 

initiative and the accomplishment of the stated goal, problem or objective.  Cash prizes will be awarded 

in a Business Idea and Invention category for each grade level.  Prizes will also be awarded for projects 

that show an innovation in energy, agriculture or technology. 

 

Future CEO Stars Magazine:   This magazine, published ten times per year, 

features successful young entrepreneurs from Consortium of Entrepreneurship Education 

member organizations.  It is designed to generate the entrepreneurial mindset.  Each 

issue has feature articles dedicated to stories written by students telling the secrets of 

their entrepreneurial success.  Hopes are that this magazine will motivate, educate and 

stimulate young people to follow their examples and chase their own dreams.  Copies of this magazine 

can be viewed at www.futureceostars.com.  During the 2008-09 fiscal year, the following Marketplace 

for Kids participants were featured in this magazine: 

 

September, 2008~ Anne Carlson Center: This article showcased their project, “Planting Seeds of 

Success,” which includes multiple gardens and a solarium.   

 

October, 2008~ All is Fair for Young Inventors in North Dakota:  This article showcased the 

Marketplace for Kids participants that showcased their invention/business idea at the North Dakota State 

Fair on July 23, 2008. 

 

March, 2009~ Sweet Opportunity:  Cooper Tonnessen, a Marketplace for Kids-Bottineau participant, 

wrote this article about his honey bee business.   

 

April, 2009~ Winners in North Dakota:  This article showcased the youth winners in the 

Marketplace/Northern Plains Invention Contest.  These students, competed in two categories, age 14-18, 

and age 13 and under, for cash prizes.   Students had previously showcased their invention at a 

Marketplace for Kids Education Day.  This Contest gave them an opportunity to see how far they can 

take their invention.   

 

Marketplace for Kids has been recognized as a program that should be replicated by the Consortium 

for Entrepreneurship Education.  Presentations on Marketplace for Kids have been made nationally in 

Oregon, Texas, Wisconsin, South Carolina, Arizona, and Colorado.  Marketplace for Kids was recently 

featured in the national publication “Education Update” as a program to begin teaching entrepreneurship 

early.  This is a publication of ASCD (Association for Supervision and Curriculum Development), a 

membership organization which develops programs, products and services essential to the way 

educators learn, teach and lead.

http://www.futureceostars.com/
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EDUCATION DAY PARTICIPANT QUOTES:   
When asked, “What did you like best about Marketplace for Kids?” 

 

“Seeing other peoples‟ ideas.” 

“I liked the “Create Your Own Website” class the best, because 

you didn‟t just have to sit and listen to people.  You could 

actually do something.” 

“Looking at all the inventions to see what neat ideas there are.” 

“To show off my design and make inventory.” 

 

“That you could actually make an invention and show it, and I thought it was a dream.” 

“Meeting new friends.” 

“I really liked the girl who sang.  I LOVE to sing as well.  So 

being able to see someone from Fargo who was able to win that 

contest is awesome.” 

“I like the fact that it allows kids to share things that they think 

would make the world a better place.” 

“I liked everything.  I thought it was great!” 

“They explained and talked in „our vocabulary‟.” 

“I liked going all around campus for the classes.”  

“Showing off my project, and being on the video.” 

“I got to look at a whole bunch of care  ers.” 

“I learned a lot, and just finding stuff is fun.” 

“I liked that I was able to learn and have fun at the same 

time.” 

“It was fun to see all the possibilities for careers.” 

“My favorite part was that we got to go to classes like in 

college, and get taught stuff cool and fun.” 

“Showing my invention, and being interviewed.” 

“Being able to learn things about stuff you‟ve never even considered.”  

“Meeting new people.” 

“Kids can prove that not only adults can invent.” 

 


